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Retailers are dependent on the efficient 

handling of large data volumes. Current sales 

figures determine the structure of the branch 

network, the assortment or other impro-

vements of ongoing operations. There are 

ample software programs that support indivi-

dual divisions such as retail design, assort-

ment planning or visual merchandising. As an 

alternative or in addition an integrated soft-

ware program improves the sometimes very 

different processes in retail management - 

without data and media disruptions. The 

gains in efficiency can be transformed into 

commercial success. 

In the business world not only are there a lot of 

data, but rather also many players - whether 

internal employees from Category Manage-

ment, Retail Design, Purchasing as well as Sa-

les or external partners like architects and sto-

re building system manufacturers. Everybody 

involved must be able to access specific data. 

That’s why it is worthwhile to provide all requi-

red data centrally and as simply as possible in 

order to improve cross-departmental teamwork 

and communication. Web-based possibilities 

for retrieval and authorization management 

also facilitate coordination processes. This is 

particularly important in international projects 

or when many internal and external employees 

work together.  

Optimize the Existing Situation

When the branch network steadily increases, it 

becomes just as difficult for chain stores achie-

ve the predetermined store concept. On the 

one hand, the presentation of furnishings and 

products in the individual branches must follow 

a uniform plan and provide customers at every 

location with the same shopping experience. 

On the other hand, local circumstances and re-
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gional features must be taken into considerati-

on: from the layout of the retail space to the 

purchasing power of the local clientele. As a 

result there are hardly ever identical branches 

and each object requires individual customiza-

tion of the concept. The right software in this 

phase reconciles the local circumstances with 

the central strategies of the store concept, 

standard furnishing elements or assortment cri-

teria. So that usage studies based on measurab-

le criteria can be optimized, planning should be 

continuously compared to objectives like area 

parameters or assortment clusters. Perspectix 

AG furnishes a positive example of a total solu-

tion in retail management in its P’X5 Store So-

lution. With the assistance of this example the 

optimization of individual processes in chain 

stores can be clearly depicted with a central 

solution. Catalogs form the basis of the pro-

gram. For many processes there are entire libra-

ries with catalogs containing 3D illustrations of 

store design/building components as well as 

the associated 2D drafts or product and compo-

nent data.

The bi-directional integration makes it possible to adopt 
the created designs directly in a CAD system.

Digital Store Building by Drag and Drop

These often come from suppliers or store de-

sign system manufacturers who supply the 

single part or module catalogs of their pro-

ducts. By means of parameterizable elements 

shelves or refrigerated cabinets can be genera-

ted and added to the catalog. A bi-directional 

interface to CAD systems ensures a straightfor-

ward integration of the P’X5 Store Solution into 

the structures of the client, making changes 

possible in both directions. As a result even 

special designs can be imported from the CAD 

system to the catalog. Intuitive operation via 

drag and drop facilitates retail and conceptual 

planning: Today designers no longer need to 

resort to cut and paste to create CAD templa-

tes. Conceptual planning works without CAD 

knowledge from the numerous objects of the 

setup libraries. Users can quickly drag furnis-

hing modules, decorative elements or product 

displays to the layout – optionally in 2D- or 3D 

view. In real time users virtually enter the store 

in 3D, before the first stone has been laid. The 

definition of customer tracks and assortment 

areas lays the foundation for the assortment 

planning. 

Filling the Product Displays with the 

Merchandise

Often at this point there is a media disruption 

with incompatibilities. Users switch from the 

CAD system or retail design software program 

to an assortment planning tool. With the integ-

rated solution from Perspectix the existing data 

can continue to be seamlessly used. Depending 

on requirements the software can also be used 

in a modular approach, for example only for sto-

re planning, because an assortment planning 

tool is available. Every module has open inter-

faces for seamless integration. The total soluti-

on then supplies merchandise values such as 

square meters, running meters, shelf meters or 

number of articles. At the press of a button ini-

tial fill quantities are available. Assortments of 

goods and collections are likewise available in 
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catalogs. The stock is either inserted as indivi-

dual articles or combined into merchandise ca-

tegories by drag and drop into the models of 

the product displays and linked with them.

Virtual Visual Merchandising

From the assortment planning representations can also 
be generated in which the product can be viewed in 
detail.

The implementation of visual merchandising, 

which has as its objective a successful product 

presentation and the transport of brand values 

via the furnishings, is likewise taken into consi-

deration in the P’X5 Store Solution. Thus it is 

possible to plan the optimum placement of 

merchandising stands, displays and decoration 

articles from the corresponding catalogs. You 

can easily navigate through a view of the pre-

mises that can be freely rotated and pivoted: 

The perspective of the client can be understood 

immediately. The 3D placeholders for merchan-

dise categories can be illustrated with image 

files, so users can view a very vivid simulation 

of the branch. These image files of individual 

articles can be easily imported, in order to ob-

tain a graphically detailed and realistic impres-

sion of the merchandise display.

Central Control and Optimization

From the central planning data users can gene-

rate and print out comprehensive views, plano-

grams or entire catalogs as PDF documents. For 

new openings or remodeling installation and 

sales staff have easy to understand documen-

tation for installation and filling of the product 

displays, as a result of which employees will 

achieve higher productivity and accuracy. The 

category management is able to quickly com-

municate merchandise changes to the emplo-

yees. The central software, based on consistent 

data, enables a continuous optimization th-

rough data collection together with evalua-

tions, especially when coupled with the opera-

tive ERP data from the ERP system. With these 

functions the strategic further development, 

store concept and operative implementation 

can be continually optimized. For example, a 

dealer obtains precise base data for the deter-

mination of the actual demand for goods, so 

that Purchasing has the exact ideal quantities. 

Sales outlets can be compared at all branches 

and areas can be linked to sales numbers. 

Digitalization as the Way to higher 

Sales Revenues

Good data analyses allow a better ERP system and 
detailed evaluations for the dealer, for example about 
product placement in the sales outlets.

With the P’X5 Store Solution companies have a 

software program at their disposal that makes 

all the steps of design and implementation of 

central store concepts in the individual bran-

ches manageable and communicable. The bro-

ad utility with easy operation without media 

disruptions is suitable for cross-departmental 

teamwork and contributes to efficiency and 

productivity in retailers. The interfaces of the 

retail management solution to the existing IT 

structure of the user such as CAD-, ERP- or as-

sortment planning tools makes modular and 

seamless integration possible. Process accele-

rations and gains in efficiency enable faster 

reactions to changing market situations and 

therefore increase profitability in wholesale 

and retail. The consistent implementation of 

marketing and merchandising concepts increa-

ses the appeal of the brand. Seasonal or regio-

nal promotions can be planned more precisely 

and purposely implemented – which should be 

reflected in the sales revenues. Thus the P’X5 

Store Solution becomes an important compo-

nent of a digitalization strategy in commerce.

P’X5 allows users to represent large projects.

Perspectix AG in Zurich implements sophi-
sticated software solutions for technical 
sales and distribution and retail design. Sin-
ce its creation in 1996, the company has 
been continuously evolving into a cutting 
edge solution provider for the distribution 
and development of multi-variant products. 
Users of the P’X5 Sales Solution benefit 
from the company’s experiences in comple-
mentary electrical engineering, furnishing, 
store building, warehouse and logistics sys-
tems. With the P’X5 Store Solution users 
get a customized solution for store plan-
ning, product range configuration and 
branch evaluation. Due to the combination 
of sales optimization, graphical project 
planning and Product Lifecycle Manage-
ment in future-oriented technology, today 
Perspectix is a strategic supplier to well-
known manufacturers and chain stores as 
well the partner of leading IT companies. 
Perspectix AG is a company of the BORM 
Group.
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